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CHAPTER 2
RETAIL INDUSTRY: AN OVERVIEW

2.1 INTRODUCTION

Retailing is the term hooked with the lifestyle of every Indian, for the industry is 

connected to every individual despite of their social status. For this apparent reason it 

has become an area that every major corporation wants to try and invest in. A wide 

open one billion populated market had instigated academicians, researchers and the 

organizations to study the inner details of it.  This chapter aims at bringing out the 

latest statistics of the organized and unorganized retail sectors, while exclusively 

focusing on the specifics of organized Food & Grocery retailing. Retailing is an 

important sun rise sector in the emerging Indian economy. This chapter explains the 

detailed insights of the retail industry in India, while discussing different statistics 

related to the retail economy.

2.2 OVERVIEW OF INDIAN RETAILING

The Indian retail market is believed to be among the most complex industries in the 

world. However the Indian retail sector has given a wide scope to evolve from 

traditional kiranas (mom-and-pop stores) to modern retail formats (Organized 

Retail), thus taking consumers’ experiences to greater levels. Also, Indian Retail

sector has caught the world’s imagination in the last few years and tops the list of 

most attractive retail destinations, enticing retail giants like Wal-Mart, Carrefour and 

Tesco etc. to enter the Indian retail landscape [60]. Modern retailing has taken over 

the Indian retail market as is observed in the form of bustling shopping centres,

multi-storied malls and the huge complexes that offer shopping, entertainment and 

food under one roof. The Indian customer too, has evolved with time and this has led 

to a sudden spurt in global brands entering the market with their set of offerings [1].  

Indian retail market is highly dominated by the unorganized retailers called ‘Mom & 

Pop Stores’ in retail parlance. They cover approximately 92% of the Indian retail 

trade in several categories [61]. Organized Retailers are those firms run by 

professional management and provides a modern shopping environment to the 

customers. The economics of Indian consumerism is buoyant, with India ranking as 

the fourth largest economy in terms of Purchasing Power Parity (PPP), next only to 

United States, Japan and China [62]. The raising income levels and the changing 
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buying habits of the Indian consumer had stimulated the organized retailers in 

national and international market to seriously consider untapped potential Indian 

market. This keen interest of the Organized Retail firms is the outcome of the 

statistical fact that India contributes $700 - $750 billions to Retail Industry [63]. The 

apparent shift of the bottom level in the Economic Pyramid to the next level also 

causes the organized retailers to bet high on the Indian Markets.

Source:  Earnest & Young and TATA-BSS Reports [64, 65]
Fig 2.1: Shift of Economic Status of Indians to upper sections

The changing dimensions in the Indian economics such as increased per capita 

income, radical shift of below middle class and middle class segments to the next 

level in the social status, growth in the double income groups etc. have been the non-

negligible factors that reserved the options for organized retailing in the business 

plans of the corporate. The annual income of an average household in India was 

$2632 in the year 2005 and is expected to increase to $3823 and $6790 by the 

Financial Years 2015 & 2025 respectively [65]. Further, BCG Analysis [3] describes 

that rapid growth in retail driven by four factors. 1) Income growth: which is 

estimated to grow three times by 2020. 2) Urbanization: 40 percent population to live 

in urban cities and towns by 2020, up from 31 percent in 2010. 3) Nuclearization:

Over 200 million families to be nuclear by 2020. That leads to 25-50 percent higher 

per capita consumption and spend 4) Attitudinal Shifts: 75 percent of Indian 

population by 2020 will belong to Generation-I with markedly higher consumption

levels, specifically from organized stores. These changing dimensions in the 

consumers’ demographics have drastically changed the scenario that retail business 

happens in India. According to the Deloitte Report 2013 [66] last three years have 
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seen a consistent growth in both, modern and unorganized retail formats. Due to the 

capital and real estate space constraint in most happening locations within cities, 

traditional retail continues to be a convenience store next door, whereas, organized 

retailing is noticeably growing in the suburbs and outskirts of large cities. The Indian 

Retail industry (Organized and Unorganized together) has seen a growth of 10.5% 

during the years 2010 – 12 that is almost in par with or little better than other sectors. 

This growth is expected to be unrelentingly marked up to 18.8% CAGR by the FY 

2015 [63].

Source: India Retail Report 2013: Image Group [63]
Fig 2.2: CAGR of Retail Growth

The above charts reveal compound annual growth rate (CAGR) of the Retail 

SECTOR across the categories. The estimated $800 billion Indian Retail market is 

dominated by the ‘Food & Grocery’ segment with a 60% share. The next two 

consecutive slots are occupied by the apparel and mobile & telecom segment with 

an8% &6% shares respectively which are far behind the food and grocery. The 

lateral slots are occupied by the Food Service (5%), Jewellery (4%), Pharmacy (3%), 

and Consumer Electronics (3%), Un-categorized (11%) Segments in the similar order 

mentioned. 
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This report shows the significant share of customer wallet that Food & Grocery 

Retailing holds in Indian Market. 

Source: Indian Retail Report 2013: Images Group [63,66]
Fig 2.3: Share of Categories in Indian Retailing

According to Image Group Report [63], the current categorical share of unorganized 

and the organized retailers in India is 92% and 8% respectively. The lion share 

belongs to the Mom & Pop stores who are neighbourhood kirana or conventional 

Marwari stores in the local markets. Though small but with a potential to have an 

exploding capture, organized retailers currently occupies only an 8% share in an 

approx. $800 billion Indian Retail Industry. The phenomenal raise of the organized 

retailers in Indian market is the evidence to understand the emerging shopping 

preferences of the consumers in India. 

The small 8 percent pie that belongs to the Organized retail in India can be 

further classified in to the eight major categories like Apparel, Food & Grocery, 

Mobile & Telecom, Consumer Electronics, Food Service (Restaurants), Jewellery, 

Footwear, Others. Among these listed categories Apparel holds a major portion of 

33% in terms of the revenue share of the Organized Retail Revenue pie. It is 

followed by the Food & Grocery and Mobile & Telecom segments with a 

considerable amount of 11% share each. Consumer Electronics occupies the fourth 

slot with an 8% share in the organized retail sales. The last three consecutive slots in 

the Organized Retail Pie are occupied by the Food Service/Restaurants, Jewellery 

and Footwear with 7%, 6% and 4% respectively. The uncategorized items share a 

major portion next to the apparel segment with a 20% cut. 
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Source: India Retail Report 2013: Image Group [63]

Fig 2.4: Share of Organized & Unorganized Stores and Categories Share in 

Organized Retailing

The significant difference in the proportions that different retail segments 

share in Organized and Unorganized retailers market shares apparently reveals the 

buying behaviour of the concern customers. A conventional customer accustomed to 

the conventional retailers is more biased to his favourite store in buying the Food & 

Grocery items. This made the Mom & Pop store formats to capture a 60% of the 

Food & Grocery Segment. Whereas organized retailers are sufficed only with 11% 

share in that segment, which predominantly have the consumers from the urban and 

semi urban areas.

Almost confirming the trends predicted by the earlier reports, Knight Frank 

Retail Research Report [1] had identified that the organized retail India is a trend 

catapulting in terms of number of stores and the revenues. The below trend from the 

Knight Frank Report [1] shows the penetration of the organized retail till the 

financial year 2014.  
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Source: Knight Frank Research 2015 [1]
Fig 2.5: Total retail spend and penetration of modern retail till 2014

Penetration of the Organized retail in the Multi Brand Retail Trade (MBRT) 

[67] in the past decade is found to be significant in the top seven identified cities of 

India. These seven cities are considered to be the samples that represent the rest of 

the urban India, in terms of changing lifestyles of people and their perceptions on 

shopping. However, the increase in the modern retail business is not at its high, from 

the above table. The report also had predicted that the Indian Modern retail that 

includes brick and mortar stores and e-commerce will make a tremendous progress in 

the coming five years, yielding to higher revenues and proportionately higher annual 

compound growth rate, when compared to unorganized retail sector.  
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Source: Knight Frank Research 2015 [1]
Fig 2.6: Estimated spend and penetration of modern retail in 2019

Above trend estimates that organized retail business (Multi Brand Retail 

Trade, MBRT) in seven major cities of India may cross the $1.5 Billion mark in 

2019. This is a remarkable proportion of growth. With the growing size of 

operations, the requirement of space for the organized sector is also considered to 

grow considerably. The intertwined businesses (e.g. real  estate and logistics) 

attached to the retail sector also may see the significant expansions in their 

operations.  Below table shows the data relating to the current space occupancy of 

the modern retail stores in the seven major cities in India and the estimated space 

needed by the year 2019.
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Table 2.1:  Incremental requirement for brick and
mortar modern retail space (Space in mn sq ft)

City
Space 

occupied 
till 2014

Estimated 
Requirement by 

2019

Annual 
Growth 

Rate

Incremental 
Requirement 

(2014-19)

Avg. Annual 
Incremental 
Requirement

Top 7 Cities 70.3 92.1 5.6% 21.5 4.3
Pune 5.4 7.0 5.2% 1.5 0.3
NCR 21.5 28.5 5.8% 7.0 1.4
Mumbai 14.1 18.1 5.0% 3.6 0.7
Kolkatta 5.6 6.9 4.5% 1.4 0.3
Hyderabad 4.8 6.3 5.8% 1.6 0.3
Chennai 6.3 8.1 5.2% 1.8 0.4
Bengaluru 12.6 17.2 6.5% 4.6 0.9

Source: Knight Frank Research Report, 2015 [1]

Above table explains that the requirement for modern brick and mortar retail 

stores is projected to increase from 70.3 mn sq ft in 2014 to 92.1 million sq ft in 

2019, resulting in a moderate annual growth rate of 5.6 per cent. This is after making 

an allowance for the impact of e-commerce business on all formats of brick and 

mortar stores [68]. The top seven cities of India will require an incremental modern 

retail space of 4.3 mn sq ft per annum during 2015-2019 [1].

Despite of the remarkable growth rate that organized retail is experiencing, 

Promita and Mridula [69] had said that, organized sector poses no threat to the 

unorganized sector as long as the market share of organized sector stays between 25-

30 per cent of retail business. This can be a percept from the organized retail 

business in China and Indonesia where the organized sector had made no impact on 

unorganized sector at least for the first 5-10 years of organized retail foray in to the 

retail business.  

These positive growth predictions affirmed by several research reports [3, 68, 

70] can become factual only when the modern retailers consistently perform in 

satisfying the Indian consumer.  This is affirmed by Prasad and Aryasri [2] in their 

study, while they say that, the success of a retailer extremely depends on his 

understanding of the demographics of consumers to offer satisfactory services.



18

2.3 OVERVIEW OF FOOD AND GROCERY RETAIL TRADE IN INDIA

Traditional (conventional) retailing is a widely practiced method for selling food & 

grocery in India. Several social factors as important as credit facility, touch and feel, 

possibility for bargain had given Neighbourhood kirana stores, street vendors 

(Hawkers) an edge over the Organized retailing. However several limitations 

included in the Food & grocery market still remain a pain area for the perishable 

categories. Most of the food & grocery items that come under the perishable category 

carry their limitations and obstructs the unorganized retailers in salvaging their 

profits. Lack of cold chain infrastructure in Indian traditional retail had resulted in 

the low levels of salvage in the perishable products markets [67]. The organized 

Indian retailers with the financial foundations are deemed as a solution for this 

inconsistency. Though the Organized retailers do not have the optimization of the 

Agro-Products distribution as their primary objective in doing business, their entry 

had helped Food & Grocery retailing to see a step ahead of the previous processes. 

Sukhpal Singh and Naresh [71] describe that modern food retail in India has 

developed in three waves. The first wave was of government retail chains, Fair Price 

Shops(locally termed as Ration Stores), started in the 1960s and the1970s. The 

second wave was of the cooperative retail chains, starting in the1970s and the 1980s. 

State run cooperatives in Karnataka, Horticultural Producers’ Co-operative 

Marketing Society (HOPCOMS) and ‘Safal’ Fruit and Vegetable outlets by the 

National Dairy Development Board (NDDB) in Delhi, were established in 1988.The 

third wave has been the rise of private corporate retail chains in the 1990sand the 

2000s. Despite the growth that organised retail sector had picked up in the last 

decade, unorganised retail remains competitively large due to its low investment 

needs and buying behaviour of Indian consumers [72].

Various formats in the organised retail are convenience store, discount store, 

supermarket and hypermarket that are relatively novel in Indian scenario. These 

developments can be claimed as the images of the western categorization and an 

endeavour of modern retail to identify the conventional buyers and win the Indian 

shoppers’ preference. Despite of the efforts made by the organized retailers to 

provide new shopping experiences to the consumers, a large section of customers 

still remain perceiving these new formats deficient in honouring expected value than 

focusing on the novelty [9].
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2.3.1 ORGANIZED RETAILERS OFFERING FOOD & GROCERY

There are a wide variety of organized food & grocery retail stores run by different 

corporate families in India. However the span of their operations and the formats 

change from one another. From the studies conducted by Pritchard et. al., [73],

Sukhpal Singh and Naresh [71], the below list of Organized Retailers operating in 

the different regions of India is identified.

Table 2.2: List of Retailer in Food & Grocery Retailing

Chain Name
No. of 

Stores
Owned by Parent Ownership Structure

Reliance 

Fresh
886

A Division of Reliance 

Industries
A Highly Diversified conglomerate founded by Ambani 

Family and now owned by Mr Mukesh Ambani.

More 655
A Division of Adithya Birla 

Ltd.

Conglomerate founded by Birla Group. Entered retail with 

major acquisition and tokeovers of 275 Trinethra and 68 

Fabmall in South India.

Spencer's 241 A Division of RPG Ltd.
A Highly Diversified conglomerate founded by Goenka 

Family. Entered Retail during 1990s. 

Fresh@ 75
A Division of Heritage 

Foods Ltd.
A dairy and food processing company funded by CB naidu and 

family

Foodworld 67

51% owned by Indian 

private investment bank 

consortium. 49% by Dairy 

Farm International.

Dairy Farm International is a Hongkong retail giant. Until 

2005, the 51 percent Indian interest was held by RPG and 

managed alongside Spencer's. As of 2009 in south India.

Namdhari 

Fresh
18 Namdhari Seeds Group

High-End stores with salad bar, carry organic range also.

Choupal

Fresh
6 ITC Ltd

Focus on Food & Vegetables (F&V).

Easy Day 60 Bharati Retail
Mainly Focuses on grocery items including meat in some 

stores.

Source: Adopted from Pritchard et. al., 2010, Sukhpal Singh et. al., 2011 [71, 73]

The span of operations, across the states of North and South India, measured 

in terms of number of stores is mentioned in the above table [71, 73].  This list 

doesn’t include convenience stores or Upgraded Kiranas which are though 

considered as supermarkets/organized Retail outlets among the local populace but 

are not expanded as Retail Chains in multiple cities. As the operating environment in 
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Indian retail market has been changing in past few months a few changes in the 

number of stores of the different organizations had taken place either more stores 

being added or closed. Several dimensions taken place in the economical capacities 

of the mentioned companies and ever changing competitive markets. This caused the 

statistics to be updates since then, as shown in the below table.

Table 2.3: Updated List of Retailers in Indian organized Food & Grocery retailing as 

on the FY 2013-14

Chain 

Name

No. of 

Stores
Owned by Parent Ownership Structure

Reliance 

Fresh
1691

A Division of Reliance 

Industries
Founded by Ambani Family. (MukeshAmbani Division)

More 490
A Division of Adithya 

Birla Retail Ltd.

Birla Group acquired / taken overs  275Trinethra& 68 

Fabmall in South India to enter retail.

Spencer's 290 A Division of RPG Ltd.
Founded by Goenka Family. Retail Foray happened in 

1990s.

Easy Day 210 Bharati Retail
Bharti Retail Limited, subsidiary of Cedar Support Services 

Limited. Belongs to the Bharti Group of companies.

Food bazaar 186 Future Group Owned by Future Group of Kishore Biyani

Safal 116
Mother Dairy's Fruit 

&Vegetable Retail 
Established by 'National Dairy Development Board'

Nilgiri's 90 Nilgiri's Dairy Farm Ltd
Founded by a British Mail runner Muthuswamy Mudiliar in 

1905.

Fresh@ 80 Heritage Foods Ltd.
Founded by CB Naidu family as a Milk cooperative later 

diversified in to Retail.

Namdhari 

Fresh
19 Namdhari Seeds Group Namdhari Seeds Group

Source: Listed from the retailers’ web portals

2.3.2 FOOD & GROCERY SUPPLIERS AND SUPPLY CHAIN

The supply chain process ensures that the right quantity of material is procured and 

delivered in the right stores on apt timing. Any compromises made on any of the 

parameters will result in the higher ‘shrinkage’, which means ‘loss’ in the retail 

parlance. A firm or a retailer that has a stronger supplier base and logistical strengths 
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is said to have a strong backward integration. And the one who has a strong 

distribution channel with a robust logistical infrastructure is said to have a strong 

forward integration.  The typical supply chain process differs from industry to 

industry and keeps changing from organization to the organization within the 

industry. Below is the basic supply chain process that retail industry, especially 

doing the food and grocery retail business would have in their establishments. 

However this model of the supply chain network shown in the below diagramme is 

very basic model given to understanding of the layman’s knowledge. However in the 

real time supply chain structuring, organizations design a complex routing and 

procurement or sourcing methods with an aim to optimize their resource and reduce 

the risk of incurring higher hidden costs which in turn effect the profitability. After 

all, the retailers have to make their greater margins from the savings made in the 

backend operations.

Source: Adopted from Ellram. et. al., (1999) [74]
Fig 2.7: Supply Chain Network:  Retail Physical Flow of Supplies

Most of the food and grocery retailers in India such as Food World, Nilgiris 

and Subhiksha are region specific due to the high investments included in the supply 

chain networks. However corporate firms like Big Bazaar, More Retail have the pan 

India presence with substantial investments in the supply chain process [75]. Food & 

Grocery retailers have different sets of suppliers for supplying the Perishable and 

Non-Perishable items. Farmers, Food Processors such as Rice / Pulse Millers, Spices 

Dealers / Importers, Dairy Farms / Processing Plants act as the major suppliers for 

the Retailers.  Centralized Procurement is the effective practice for optimizing the 

purchases. Sophisticated customers either industrial or consumer is no longer 

interested in talking about price hikes, they demand price reductions [76]. Such 

reductions are possible only through the optimized procurement that reduces back 
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end costs of retailers. Procured goods are then delivered to the stores that have 

ordered their requirements to the Distribution Centre. Murthy et. al., [77] says that 

the major concern for Food & Grocery Supply Chain is the post-harvest wastage and 

asserts that a massive amount of agri-fresh produce is wasted in various operational 

stages of the Supply Chain. However to salvage the perishables like meat, fruits and 

vegetables few stores take the advantage of procuring them from the local suppliers 

in the vicinity of their operations. Apart from salvaging the goods, this creates the 

satisfaction of buying Fresh from Farm products to the consumer.

2.3.3 ORGANIZED RETAIL STORE FORMATS

The report of ICRIER [78] available on the several organized retail formats 

distribution in India give important industry details. ICRIER report on Indian 

organized retail sector [78] classifies the various stores in the organized sector in to 

the 5 broad categories based upon their size and nature. Their expansion in terms of 

number of store and the space occupied is detailed in the below table.

Table 2.4: Distribution of store formats in India

Format No of Stores
Area (1000 Sq 

Feet)

Share in Total 

Space

Average 

Sq Ft

Supermarkets / 

Convenience Stores
4751 4751 15.50 1000

Hypermarkets 75 3000 9.80 40000

Discount Stores 1472 1472 4.80 1000

Speciality Stores 20612 16490 53.70 800

Department Stores 166 4980 16.20 30000

Total 27076 30693 100.00

Source: ICRIER Report 2008 [78]

These formats shown in the above table are classified principally on the basis of the 

space they occupied and secondarily on the criterion such as layouts, categories of 

merchandise they offer. Below definitions of each format give a brief impression on 

each of its type and details pertaining [78].

Supermarkets – Supermarkets are large in size and have typical layouts. These are 

the typical examples of organized retail stores in India. They offer household 

products and food & grocery as their integral service. ‘Food Bazaar’ of Pantaloons 
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retail pvt. ltd, ‘Spencer’s’ from RPG Group, ‘Nilgiri’s’ are few best examples of 

such formats. 

Convenience Store – A convenience store is a small retail outlet located in the 

residential area (close to consumer). They operate long working hours and seven 

days in a week justifying their format label. Their average space occupancy is 

approx. 800 sq. ft. That makes it a nearby to the supermarket in the size. However 

the merchandize assortment is limited, since these formats carries limited varieties of 

staples and groceries. Stores such as ‘In&Out’, ‘Safal’, ‘Pazamudhircholai’ are few 

Indian examples of these stores. 

Hypermarkets – Hypermarkets vary from 50,000 sq.ft to 1,00,000sq.ft. They are 

huge in size and offer a wide range of categories ranging from grocery, fresh and 

processed food, beauty and wellness products, clothing and appliances etc. 

‘Bigbazaar’ of Future Group (Pantaloons retail pvt ltd), Gaint (Spencer’s) 

Hypermarket of RPG Group, are the key player in the Indian organized industry.   

Discount Stores – These stores focus on offering a wide range of products, mostly 

the branded items at discount prices. They average an area of 1000 sq.ft in Indian 

organized retail space. ‘Subhiksa’ is a good example of discount store offering Food 

and Grocery on offers. 

Speciality Stores – Speciality stores carry the single category goods by focussing on 

individual and groups of same class. Best examples are foot-ware store, pharmacy 

stores, music store, electronic and household stores etc. In the category these stores 

offer they maintain a wide range of brands that can be labelled as Multi Brand 

Outlets (MBOs) and Exclusive Brand Outlets (EBOs). 

Department Stores – Department stores are the formats where different categories of 

merchandize are sorted in departments in a huge store lay out that ranges from 

10,000 sq.ft to 60,000 sq.ft. Merchandize offered in department stores would include 

fashion accessories, electronics and household items etc. However in Indian context 

the offerings are highly skewed towards the apparel.  ‘Pantaloons’ of Future group, 

‘Shopper’s Stop’ operated by K.Raheja Group, ‘Westside’ of Tata’s Tent Ltd and 

‘Life Style’  that belongs to Landmark group are the significant examples that 

represent department store format in India and few other parts of the world.
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2.3.4 CATEGORIES IN FOOD AND GROCERY MERCHANDIZE 

The ICRIER Report [78] broadly classifies the Food & Grocery items in the Indian

retail sector as i)Edible Oil, ii)Rice, iii)Wheat, iv)Pulses, v)Packaged Consumer 

Goods (PCG), vi)Fruits, vii)Vegetables. While Rice, Wheat are the only individual 

items mentioned by ICRIER [78]. Edible Oil, Pulses, PCG, Fruits and Vegetables 

will have their own subcategories. 

2.3.5 FOOD AND GROCERY REVENUE SHARE IN ORGANIZED 

RETAIL IN INDIA

The revenues part of the organized food and grocery in India are not explicitly 

discussed by any research study. Though the numbers were given in the holistic 

figures and percentages.  According to the Indian Retail Report by Images Group

[63], the entire organized retail Industry is estimated to be $700 - $750 billions

(Indian Retail Report 2013, Images Group) with an 8% share ($55 – $60 billions) 

owned by the organized sector. Food & Grocery segment occupies a decent share of 

11% in the total organized sector standing next to the apparel Segment. This may 

account up to an approximation of $6 billion. This is an approximate estimation on 

the Food & Grocery revenue share in the organized sector. 

However a press report released by CRISIL [79] estimates the Food & 

Grocery in organized retail would be around $4 billion during the 2013-14 fiscal 

year. Also CRISIL report [79] says that the organized Food & Grocery business has 

seen a plunge in revenues accounting to an approx. of $2 billion. The below trend in 

the chart shows the estimated $2 billion fall in the sales of the organized Food & 

Grocery business, by the CRISIL [79].

Source: Adopted from Indian Retail Report'13, CRISIL Report, May'14 [63, 79]
Fig 2.8: Organized Food & Grocery Retail Revenues (Billion US$)

This slash in the food and grocery revenue could be attributed to food inflation in the 

fiscal year 2013-14, which perhaps discouraged consumers and stimulated them to 
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spend less and visit stores fewer times [70]. According to Prasad [80] organised food 

& grocery retailing in India is a recent phenomenon and not much insight is available 

till date. However, organized food and grocery retailing still remains as an interesting 

area to study and conduct academic research. Further, Chitra al., [81] confesses that 

despite of increasing global interest in Indian retailing, not much literature exists on 

the Indian organized retail structure. Jonathan et. al., [82] confirms that, the 

consumer market in India is intensely localised, and traditional retail activity in India 

is huge that grabbed the attention of researchers. The organized food & grocery retail 

is a new area which is drawing the attention of researcher in recent times. The 

statistics and estimations made by the different researchers in this newly explored 

area have to still mostly rely on the reports published by the Govt.& Non-Govt. 

sponsored institutes. Research in the said industry is still at nascent stage, and my 

need few more years of time for the literature to build on. However the limited 

amount of research done so far in this sector has proved that the organized food & 

grocery retailing continues to gain the acceptance of an average Indian consumer. 

Nevertheless food & grocery in organized retailing leaves a wide area for greater 

research and rigorous exploration in studying the depths and heights of various 

dimensions. Reardon [83] predicts that India will continue to experience a 

“supermarket revolution” similar to that of other developing countries in coming 

decades and also says that modern retail will continue to expand into the food 

markets of the below middle class and middle class.


