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19BB21C2 - Marketing Management 
Set No: 2

Time: Max.Marks: 100

S.NO Answer All Questions Choice Options Marks CO CO
BTL

COI
BTL

1. List the necessary skills for a Marketing Manager. choice
Q-2 10Marks CO1 3 2

2. Mention the Social oriented concept of Marketing. 10Marks CO1 3 2

3. State the need and & important to study consumer behavior?
Identify factors influencing consumer buying behavior?

choice
Q-4 15Marks CO1 3 3

4.

“Marketing may be defined as the delivery of a standard of
living. The size of the marketing task continually becomes
greater as the standard of living rises.” Elucidate this
statement.

15Marks CO1 3 2

5. Define the marketing environment? Describe the forces
affecting the marketing environment?

choice
Q-6 10Marks CO2 5 2

6. Define positioning. Discuss some positioning strategies 10Marks CO2 5 3

7.

A popular Indian Brand wants to establish, retail chain
hypermarket in all metro cities in the country. Before they
establish, the company wants to know their success rate
compare to other competitive brands. (i) Formulate a Market
Feasibility Survey Plan (ii) Develop a marketing
questionnaire to know the success rate of the competitive
brand.

choice
Q-8 15Marks CO2 5 3

8.
Define Segmentation in brief. What variables would you use
in segmenting the market for the following products and
why? (i) Home loans (ii) Sportscar

15Marks CO2 5 3

9. Discuss the marketing strategies that may be used at the
introductory and maturity stages of the product life cycle.

choice
Q-10 10Marks CO3 5 5

10.

You have been appointed as the marketing head of a company
planning to sell high quality, low-cost televisions. Identify
and explain the strategic marketing mix components you will
use.

10Marks CO3 5 2

11.

(a) Discuss the various stages of a new product development
process by taking the example of an electric car as a new
product concept. (b) How can test marketing be helpful in
launching new products?

choice
Q-12 15Marks CO3 5 5

12.
The main objectives of packaging are protection, brand
differentiation and identification, sales promotion, and
handling convenience.” Explain

15Marks CO3 5 5

13. Discuss the need and importance of Marketing Control choice
Q-14 10Marks CO4 4 2

14. Discuss the need and importance of ethics in marketing 10Marks CO4 4 2

15. Discuss how online marketers can compete with traditional
marketers when they sell the same products online.

choice
Q-16 15Marks CO4 4 2

16. Develop an effective marketing strategy for a company that
wants to sell premium speciality sports cars in India 15Marks CO4 4 4
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